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ings. In honor of Memorial Day week-
end, a 1S, Marine Corps veteran will be a
guest chel on the latest Disc-It web video
on May 27, unveiling his Semper Fried
Tacos.

The company also markets the Disc-It
by participating in about 40 trade shows
a year, 80 percent of those in New Mex-
ico.

The business has sold about 20,000
units since 2005,

Budweiser was the first to place a large
order, 365 units, personalized with its
logo. Budweiser representatives met the
Montanos at Rio Rancho's Pork & Brew
event in 2007, and have purchased more
than 1,000 of the units.

Montaiio said the recession has had an
elfect on sales, but that growth has oc-
curred every year since 2005, with 40
percent growth in 2010. There are 48
Disc-Itretailersin 29 states, 16 of them in
New Mexico. In Albuguerque, the Disc-It

is only available at Affirmative! Solutions.
Several New Mexico retailers that carry
the units are propane businesses.

“If people are looking for a new and
unique business to start, it's totally differ-
ent than anything else they could be do-
ing." Montano said.

Disc-It organizes and sponsors the Disc-
It Round Up fundraiser for the Children's
Miracle Network program at the Universi-
ty of New Mexico Children’s Hospital. The
hospital diagnosed Montano's daughter
with vascular rings when she was four,
later performing surgery, and he credits
the hospital with saving her lile.

This year's fundraiser takes place July
16 at the Hard Rock Hotel & Casino Albu-
querque on Isleta Pueblo. A key element
is a cooking competition using the Disc-
It, of course. Last year, a blackened mahi
mahi dish won first place.
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